Shri H. K. Commerce College, Ahmedabad-09.

Assignment — 2022-23

B. Com. SEM - 2 (English Medium & Gujarati Medium)

CC 107 Fundamentals of Marketing Management

Note: Attempt All of the following questions:

Q.1 What is Marketing? Explain function of Marketing.

Q.2 Explain the term ‘Branding’. Discuss policy decision regarding branding strategy?
Q.3 Define Market Segmentation. Discuss in detail bases of market segmentation.

Q.4 Explain about ethical issues in marketing research. Write ethical issue about behavior with
respondent.
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